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Technisource Ranked Among North America’s Top 500 
Technology Integrators by Everything Channel 

  
 
 
FORT LAUDERDALE, Fla, June 28, 2010 –  Technisource, one of the largest technology 
services providers in North America and a subsidiary of SFN Group, Inc. (NYSE: SFN), has been 
recognized by Everything Channel as one of North America’s top technology integrators. Named 
to the prestigious VAR500 list, Technisource placed number 89 in the 16th annual ranking, 
moving up nine spots from the company’s last appearance. 
 
The 16th annual ranking VAR500 list details the leading producers among technology integrators 
and technology solution provider organizations in North America based on gross worldwide 
revenue of hardware and software sales, as well as earnings from professional and managed IT 
services. This year’s list reflects the strength of the technology reseller channel as the ranking 
includes 182 new companies with four percent of the new entrants landing in the Top 100.  
 
“We are honored to be included in this prestigious ranking once again,” said Michael Winwood, 
president of Technisource. “Our main goal is providing clients with the world’s best IT talent 
and offering the most flexible, most unique and most customer-focused delivery model for our 
IT solutions.  “Our passion, flexible model and commitment to providing exactly what 
customers need have all led to our rising in the VAR500 list.” 
 
“The VAR 500 is the who’s who of the solution provider community. Microsoft, HP, Cisco, 
Symantec among others are highly reliant on the VAR 500 to sell their products to businesses 
and collectively this audience generated more than $500B in sales in 2009. Even more 
importantly they solve customers’ biggest IT business problems through product integration, 
training, consulting and services. In companies large and small, the VAR 500 are considered 
integration experts, trusted business advisors and invaluable partners. We are honored to 
compile this list and represent this audience,” said Kelley Damore, VP, Editorial Director, 
Everything Channel.  
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About Technisource 
Technisource, one of the largest technology services providers in North America, delivers a 
wide range of staffing, management services and technology solutions. With nearly 40 years of 
experience, Technisource provides services to a broad range of clients to maximize their 
technology investments. Focused on quality, flexibility and value, the company’s service 
offerings range from IT staffing, deployment and support services to software quality 
management, strategic projects and outsourcing.  

  
Through its network of more than 56 offices across the U.S. and Canada, Technisource 
maintains a group of 8,000 experienced consultants and employees that deliver its portfolio of 
service offerings to Fortune 500 corporations, mid-sized companies and small organizations.  
 
Technisource is a subsidiary of SFN Group, Inc. (NYSE:SFN). SFN operates a family of specialty 
businesses providing strategic workforce solutions in professional services and general staffing. 
To learn more, please visit www.technisource.com. 
 
Everything Channel  
Everything Channel is the premier provider of IT channel-focused events, media, research, 
consulting, and sales and marketing services. With over 30 years of experience and 
engagement, Everything Channel has the unmatched channel expertise to execute integrated 
solutions for technology executives managing partner recruitment, enablement and go-to-
market strategy in order to accelerate technology sales. Everything Channel is a UBM company. 
To learn more about Everything Channel, visit us at http://www.everythingchannel.com. 
 
About United Business Media Limited (www.unitedbusinessmedia.com) 
UBM (UBM.L) focuses on two principal activities: worldwide information distribution, targeting 
and monitoring; and, the development and monetization of B2B communities and markets. 
UBM’s businesses inform markets and serve professional commercial communities - from 
doctors to game developers, from journalists to jewelry traders, from farmers to pharmacists – 
with integrated events, online, print and business information products. Our 6,500 staff in 
more than 30 countries are organized into specialist teams that serve these communities, 
bringing buyers and sellers together, helping them to do business and their markets to work 
effectively and efficiently. 
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